Paper / Subject Code: 27419/ Journalism: 7) Journalism & Public Opinion

(2% Hours) Total Marks — 75

Instructions: 1. All questions are compulsory

2. Provide suitable examples where required

Q1. A. What is your opinion on the portrayal of women, the LGBTQA and the
marginalized communities such as Dalits in popular media? Support your answer with

appropriate examples. 15 marks
OR

Q1. B. Discuss the coverage of various socio-economic issues by the media in the

Indian context with relevant examples. 15marks

Q2. A. Discuss various ways in which public opinion can be gauged. 7 marks

B. How according to Walter Lippman can technocracy be a substitute for

democracy? 8 marks

OR

C. How is social media a site for public discourse and how does it serve as a public
sphere? Explain with examples. 7 marks

D. Paul Lazarsfeld proposed a two-step flow of information. What are the criticisms
and strengths of this theory? 8 marks

Q3. A Discuss in brief the propaganda model of media as suggested by Noam

Chomsky? 7 marks
B. ‘The media doesn’t tell us what to think, it tells us what to think about’.
Elucidate the above statement with relevant examples. 8 marks
OR
C. How do the audience use the media and derive gratification from it as per their
own needs? 7 marks
D. Discuss the various ways in which media biases occur. 8 marks
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Q. 4. A. With supporting examples from various wars and conflicts, illustrate how the

media covers the same? 15 marks
OR
B. Examine the media Coverage of Indian government’s economic, defence and
foreign policies citing examples from different outlets. 15 marks
Q. 5 Write short notes on any three of the following 15 marks

A. Fake news through social media

B. Function of public opinion in society

C. Use of social media by the political parties
D. Coverage of ‘war on terror’ by media

E. Activism through social media
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(2% Hours) Total Marks — 75
T :

2. §E e Aforar Jme.
2. fY amaeds 3mme fadr 9 3emETor g

Q.1.A. &5ar, afa T gea S & gfora 3nioT 3nfeardT, 9w I[P e
(LGBTQ) ST UgdIel ATEIHTHEY eI 0T I AT 3T9el T Ad 3g? AT

3eTgIunafgd 3T 3cdd TASE . 15 marks
fFar

Q.1 B. ARSI gRveara fAafaer arAmere e fawair ardiehed ATETH H2T

Tgdiel AT I BIETEIoT It . 15marks

Q.2 A. STIH (public opinion) AU e fafaer agcel Shell SiTel ATaR T K.

7 marks
B. dfeeX forgaa gr=ar A9 dI2mEr (technology) IGIESUR] (democracy) CIRRIR]
a:%ﬁaz%m%"\tww. 8 marks

frar
C. GATSTHATETH AhHATIAT 0T FTATToTeh SATTOTATET (public discourse) FRIT Tgalel
QigIadrd? GATSTATEIH diehid d T 30T FATSIH (public sphere) I giafae

FY 3718 ? TIGIEI0T TISE . 7 marks
D. 9Tl oilsﬂ-(lt\hvs WWWW (two-step flow of information)
fagia @z, ar Rgrarear e 3nfor AsedTys 1 3med? 8 marks
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Q.3. A. ATEIHI TARAH (propaganda model of media) IT SAI3TH AleHen! AT

BB RIETE 7 marks

B. "HTEIH TYcATAT 1T TR HIIAT § IITd ATeTd, ATEITH ITTATAT AT

faaR T § GRTATd." § TaYTeT AIGgIor TS . 8 marks
frar

C. A 37TOT WeTeh ATETAHTATH T AT Igdlel IRAYHTOY ITeg fADdIard? 7 marks

D. ATEIATT T&T9Td 21T fafaer qgdiay svrd Syl Irax I<T . 8 marks

Q.4. A. IE T Jgoted URTEIC, TTehry HErS AT aTcliened HTEAH 2T Tgclial

AT g AITAINeT 3ETeI0NHIgd TISE . 15 marks

far

B. TR TXHRTT AT, TLETOT TavTeh 3107 GRATSE SIRUT aTdTehe] HATETSH AT
ngmmmanwwmmwm 15 marks

Q.5. erereh! Faearer dieT fawaray fear fogr. 15 marks

A. THTS FATCTHTHTG A TIEIT ST (fake news)

B. GIF-D:!FI'I?—T(puinc opinion) AT T

C. HATSTATEIHTT JToTehl JeTTehge aToy
D. "GERICTATG AR Jg" ATl ATEIHIcI dlciichel
E. FHTST ATEHATATA SHicare
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